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1. INTRODUCTION
1.1. Background and context

The Rwanda Media Commission (RMC) is a Rwandan media self-regulatory body that has been

set up as a result of the Media Policy that was adopted on 30th June 2012 and the subsequent

legal and institutional reforms that followed in March 2013 within the Media Sector.

The Media Law No. 02/2013 of 08/02/2013 in its article 4, provides that” The daily functioning

of media and conduct of journalists shall be regulated by the Media Self-Regulatory Body,”

hence the monitoring of both print and broadcast media content (newspapers, radio programs and

TV programs) in line with the code of ethics as a benchmark is among the duties of RMC.

This duty is performed by the monitoring and research department of RMC for purposes of

establishing reliable data regarding the performance of online media in general.

1.2. Rationale of the study

The principle of partiality and fairness is increasingly becoming a problem looking at the number

of complaints RMC has received from the public and adjudicated through media self-regulation

mechanisms. Over 100 complaints that have been filed with RMC tend to focus on the ethical

issues of impartiality and unfairness majority of them are filed against online media publishers.

Also, during the seminar presentation that was conducted by RMC on 13th September 2017,

presenting the findings of a monitoring report that assessed how the online media performed in

the recent 2017 Presidential elections, most of the stakeholders and online media editors and

owners (about 31) that participated resolved that online media ought to be skilled in its ethical

performance for effective service to the public.

The worldwide trend that is gaining pace in Rwanda as well is for news organization going

online, thus an observed increase in online news organization. The public is largely consulting

online media outlets for information hence dire need for professionalism.

Therefore, RMC content monitoring (n= 578) of articles drawn from 28 news organ exclusively

published online in the period of 22nd to 28, January 2018.

1.3. Objectives and variables

This weekly report serves to give details on the following variables:
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1.3.1. News article format

Public or citizens access to a range of ideas, expertise and topics depends on the published news

content that is presented in multiple ways. The perceived absence of diversity of information

fuels the advent of new information. The present study explored at what extend media organs

published news qualifying as:

1. News Story

2. Brief / Short

3. Editorial

4. Cartoon / Graphic

5. Opinion

6. Investigation

7. Portrait and profile

8. Pictorial

9. Interview (Question & Answer)

10. Commentary (Letters to the editor, twitter & Facebook comments, communiqués,

testimony, …)

11. Analysis

12. Feature

13. Other

1.3.2. Gender of the reporter

Despite rising numbers of women in the workforce and in journalism schools, the news of the

day still largely comes from a male perspective, according to a new study of press coverage.1

The intention was to examine at what extent both gender were used by news media as personnel

while covering news items between the 22nd and 28th January 2018.

1 Tom Rosenstein et al (2005), The Gender Gap: Women Are Still Missing as Sources for Journalists.
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1.3.3. Content diversity

Content diversity serves varying public functions. Graber (2003)2 argued people should have

access to a broad array of stories because people are interested in different topics. She said

‘Democracies need citizen monitors, but not everyone needs to monitor the same thing. To serve

diverse groups of citizens adequately, the news media must be a smorgasbord, rather than a

hearty one-course meal.’ It has also been argued that a diversity of information prevents sources

from manipulating policy.

Primary topic Authors from the Project for Excellence in Journalism (1999)3 argued that the

more topics covered by the news organization, the better the news organization. They claimed a

diversity of topics better reflects a community in its entirety. This research measured the

diversity level of articles by covering various topics:

Consequently, the following categories of topic were analyzed:

1. Political affairs

2. Economy & Business

3. Justice

4. Corruption

5. Crimes & Violence

6. Conflicts

7. Disasters & Accidents

8. Security

9. Governance related issues

10. Labor

11. Health

12. Social issues

13. Sports, Music, leisure, fashion...

14. Gender issues

15. Education

2 Graber, D. (2003) ‘The Rocky Road to New Paradigms: Modernizing the News and Citizenship Standards’,
Political Communication 20(2): 145–8.
3 Project for Excellence in Journalism (1999) ‘What Works, What Flops, and Why: What is a “Good” Newscast.
Local TV News Project 1998’, 1 March, URL (consulted 3/March 2018): http:// www.journalism.org/node/377
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16. Infrastructure, water & electricity

17. Environment

18. Agriculture

19. Religion

20. ICT

21. Children

22. people with disability

23. Others

1.3.4. Origin of information

The studies analyzed at what extent news item were initiated by the publishing news organ or

from others to measure the degree of effort by the media house to contribute to its publication.

The following classifications were made: “Item initiated by the media house", “Item from

another media house” and “Item from a non-identified origin”.

1.3.5. News analysis and interpretation

Interpretive journalism is conceptualized as a greater journalistic control over the news, a greater

focus on explanations and analyses by, and the voice of journalists, and as going beyond a

descriptive style of journalism4.

The report highlights if the online news items were facts based and if journalists presented the in-

depth of views to the related coverage. Yes or No were the answer to know if the news items

were facts based and a journalist presented analysis and interpretation of views of the related

coverage or not.

1.3.6. News source by status

Journalists need to be aware who their sources are, what are their track records and how credible

and reliable they are. Official sources determine news events as argued by (Gans, 1980) cited in

Journalists and News Sources: Implications of Professionalism in War Reporting5. The aim was

to analyze who was the primary source of the news article, to judge its credibility and impact as

follow:

4 Susana, S & Jesper S. (2011, interpretive journalism: A review of concepts, operationalisations and key findings).
5 Faridah I. et al. (2011), Journalists and News Sources: Implications of Professionalism in War Reporting,
Journalists and News Sources retrieved on the 15th March 2018 from https://innovation.cc/scholarly-
style/faridah_ibrahim_journalist_war_news_professionalism16v3i4a.pdf

www.journalism.org/node/377
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1. National leaders

2. Local Leaders

3. Citizens

4. Civil servants

5. Foreigners

6. Media/news agencies/ Documents

7. Civil society organizations

8. Researchers and experts

9. Anonymous

10. Others (letters to the editor, SMS…), were the options.

1.3.7. Pictures analysis

Deborah Potter in Independent Handbook of Journalism argued that a graphic or image  should

enhance the reader or viewer understands of the story, which means the editor must fully

understand the story before designing or choosing a graphic to go along with it.6 The current

study analyses if the pictures helped enhance basics of image editing guidelines. For this

variable, the question being asked is weather the picture used is sensational or not sensational.

1.3.8. Public discourse:

Optimistically, online comment sections offer a forum for gathering and sharing diverse

opinions. Indeed, some journalists describe online engagement as necessary for generating a

broader discussion about the news.7 This shows if the stories published were people centered if

they provided comments.

1.3.9. Accuracy of the stories

The study analyzed the accuracy by looking at the leads’ 5W’s and H, if the story has flow of

ideas in the body and the kicker. A clear lead with 5W’s help a reporter to keep the facts straight,

6Deborah, P. (2006, Independent Handbook of Journalism).
7 The engaging news project: Journalist involvement in comments section (2017), recommended practices, retrieved
from http://www.democracyfund.org/media/uploaded/ENP_Comments_Report.pdf.



10 | P a g e

thus content accurate; it’s the essence of journalism: the key facts summarized in a concise way.8

It sake to ask if all the elements were elaborated or not all

1.3.10. Attribution

Attribution is very important in media writing, as it helps to establish an objective tone and adds

credibility to an article (Harrower, 2012)9. Attribution also explains how the writer retrieved the

information and why a particular source was quoted. Most of a story’s major information should

be attributed, through phrases such as “she said” or “according to a recent report.” Options were

if all the information is attributed or not all information is attributed.

1.3.11. Comprehensive coverage

Faridah Ibrahim et Al. argued that one way to get objective and comprehensive news is by using

balanced facts provided by multilevel sources and not just by a single source. The use of

multilevel sources will enable journalists to assemble various opinions from a multiplicity of

perspectives in a single story, especially a lead story10. A comprehensive coverage was measured

by the number of sources used in a single story, analyzing if the story was single sourced, double

sourced or had multiple sources.

1.3.12. Story structure

To analyze if the story has a lead, body, and kicker or doesn’t have all the parts

1.3.13. Investigative enterprise

This is meant to examine if the stories published were well documented, or not documented at all

using paper sources. These include books, newspapers and magazines, official records and

business documents, studies commissioned from private organizations, academic dissertations.11

8 Newswriting basics, The inverted pyramid: How to write stories so the key facts come first, chapter:  3, P 36,
retrieved from http retrieved from
http://highered.mheducation.com/sites/dl/free/0073526142/363043/Chapter3a.pdf.
9 Harrower, T. (2012). Inside reporting. New York, NY: McGraw-Hill Education
10 Faridah I. et al. (2011), Journalists and News Sources: Implications of Professionalism in War Reporting,
Journalists and News Sources retrieved from
http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.299.3939&rep=rep1&type=pdf.
11 Investigative Journalism Manual, (2017), Sources, retrieved from http://www.investigative-
manual.org/en/chapters/making-a-plan/1-how-to-plan-an-investigation/1-2-sources/.

http://www.democracyfund.org/media/uploaded/ENP_Comments_Report.pdf
http://highered.mheducation.com/sites/dl/free/0073526142/363043/Chapter3a.pdf
http://citeseerx.ist.psu.edu/viewdoc/download
http://www.investigative-
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1.3.14. News article balance

Balance means fair representation. If there is a voice of dissent or assent, they deserve to be

represented in your story. 12 The study examined if both sides of the story are consulted in the

news item where it was needed. The options were: is the story balanced or not balanced.

1.3.15. Language bias

To analyze if there is no bias or a language bias in the published news articles

2. METHODOLOGY
The sample articles for monitoring and analysis were published between the 22nd and 28th

January 2018.  We chose 28 news organ publishing exclusively online. In addition, we

considered the frequency of updates observed of these media outlets.

2.1. Scope and sampling

This study focused on assessment of the quality of online media content published between the

22nd and 28th January 2018.  It was done by capturing 578 online news items published during

the sampled period by the following online Medias:

1. Umuseke.rw

2. Igihe.com

3. Kigalitoday.com

4. Umuryango.rw

5. nonaha.com

6. umubavu.com

7. menyanibi.com

8. Ukwezi.com

9. Intyoza.com

10. Africanpeoplesvoice.com

11. izubarirashe.com

12. Panorama.com

13. yeejo.rw

12 Canadian University Press (2007), Resources, Chapter 8: ethics.



12 | P a g e

14. hanga.rw

15. rwandanziza.rw

16. Ubumwe.com

17. Bwiza.com

18. Ingenzinyayo.com

19. rushyashya.com

20. umusingi.net

21. igisabo.com

22. indatwa.com

23. hoberwandamagazine.com

24. greatlakesvoice.com

25. focusafrica.rw

26. taarifa.rw

27. expressnewsrwanda.com

28. muhabura.rw

2.2. Data Processing and analysis

Both quantitative and qualitative methods were used to analyse content retrieved from 28

sampled online news websites. For the purpose of data processing, a specific data entry template

was designed using Statistical Package for Social Sciences (SPSS). After data cleaning by the

monitors, graphs and tables were generated on the basis of the tabulation plan, and the analysis.

As far as qualitative data is concerned, the monitors used content analysis method to analyse

data.

2.2.1. Data description

A total number of 578 online news articles from 28 media outlets were analysed. During the

sampled period, www.igihe.com published most stories (142), more than a quarter of analysed

stories, an average of the 23 stories a day, followed by www.umuseke.com (64) an average of at

least 10 stories a day. www.Izubarirashe.com (59) is another website which was close to

publishing double digit stories a day as shown in the table and figure 1 below.

www.igihe.com
www.umuseke.com
www.Izubarirashe.com
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Table 1 showing articles analyzed as published by Media

Frequency Percent

Umuseke.rw 64 11.1

Igihe.com 142 24.6

Kigalitoday.com 36 6.2

Umuryango.rw 37 6.4

nonaha.com 7 1.2

umubavu.com 16 2.8

menyanibi.com 8 1.4

Ukwezi.com 17 2.9

Intyoza.com 12 2.1

Africanpeoplesvoice.com 29 5.0

izubarirashe.com 59 10.2

Panorama.com 7 1.2

yeejo.rw 10 1.7

hanga.rw 19 3.3

rwandanziza.rw 8 1.4

Ubumwe.com 4 .7

Bwiza.com 11 1.9

Ingenzinyayo.com 3 .5

rushyashya.com 13 2.2

umusingi.net 3 .5

igisabo.com 5 .9

indatwa.com 5 .9

hoberwandamagazine.co

m

6 1.0

greatlakesvoice.com 2 .3
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focusafrica.rw 12 2.1

taarifa.rw 15 2.6

expressnewsrwanda.com 12 2.1

muhabura.rw 16 2.8

Total 578 100.0

Figure 1 showing articles analyzed as published by Media
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2.2.2. News article format

Diversity of new type offers citizens access to a range of ideas, expertise and topics. The

perceived absence of diversity of information fuels the advent of new information.

3.1. Table 2 news type frequencies

Frequency Percent

News story 473 81.8

Brief / Short 1 .2

Editorial 15 2.6

Opinion 2 .3

Investigation / analysis

/ Feature

60 10.4

Portrait and profile 13 2.2

Pictorial 2 .3

Interview 1 .2

Commentary 7 1.2

Other 2 .3

12.00 2 .3

Total 578 100.0

In table 2 above, the data suggest that 81.8% of published articles were of news story category,

followed by Investigation/analysis/ feature category (10.6%).

The table 3 below shows that there is a disparity between news stories type and other news type

in publication encapsulated by the percent of this type of news from www.igihe.com

publications: with 142 stories the website published during the sampled period, 35 were

investigative, feature or analysis ( 24.6%) against news type (90) representing 63.3% .

www.igihe.com
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Table 3 showing news type by

media
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Figure 2 showing news type by media

A low incidence of diversity of news type is an indication that media houses were focused on a

certain type of news, thus denying the readership an opportunity to have varied views that go

with other type of news format, (e.g. opinion, editorials, feature).

2.2.3. Gender of the reporter

Despite rising numbers of women in the workforce and in journalism schools, the news of the

day still largely comes from a male perspective at 73%. From 578 news articles analyzed, 422

were written by men while only 24 were authored by women, a percent of 4.2%.as shown in the

table below.

Table 4 showing frequency of gender of the reporter
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Figure 3 showing the gender of the reporter

Media outlets need to be gender sensitive while assigning their reporters.

During the sampled period, though a tiny percent, again www.igihe.com is the website with the

most article stated as authored by women journalists, 19 from 142 published articles, a percent of

13% against 110 articles,  a percent of 77.4% as shown in the table below. For other news media

that were updating their website site at least once a day during the sampled period of monitoring,

www.umuseke.com, www.kigalitoday.com, www.umuryango.com, www.izubarirashe.com, and

www.africanpeoplesvoice.com the top five websites with most stories published during the

sampled period, only www.izubarirashe.com is another website that had their articles whose

authors were stated as women (2) a percent of 3.3%. other websites in the top five didn’t have a

single woman as author of published articles. www.Intyoza.com , with 8 articles published

during the sampled period, had a quarter of the, (2) authored by women, a percent of 25%.

Table 5 showing the gender of article author by media house

Count

Gender of the reporter

TotalMale Female N/A

Unknow

n

Website Umuseke.rw 45 0 0 19 64

Igihe.com 110 19 9 4 142

Kigalitoday.com 21 0 13 2 36

Umuryango.rw 37 0 0 0 37

nonaha.com 7 0 0 0 7

umubavu.com 16 0 0 0 16

menyanibi.com 8 0 0 0 8

Ukwezi.com 16 0 0 1 17

Intyoza.com 8 2 0 2 12

Africanpeoplesvoice.com 29 0 0 0 29

www.igihe.com
www.umuseke.com
www.kigalitoday.com
www.umuryango.com
www.izubarirashe.com
www.africanpeoplesvoice.com
www.izubarirashe.com
www.Intyoza.com
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izubarirashe.com 57 2 0 0 59

Panorama.com 1 1 5 0 7

yeejo.rw 0 0 10 0 10

hanga.rw 19 0 0 0 19

rwandanziza.rw 0 0 0 8 8

Ubumwe.com 3 0 0 1 4

Bwiza.com 8 0 0 3 11

Ingenzinyayo.com 0 0 0 3 3

rushyashya.com 0 0 0 13 13

umusingi.net 0 0 0 3 3

igisabo.com 0 0 0 5 5

indatwa.com 2 0 3 0 5

hoberwandamagazine.com 6 0 0 0 6

greatlakesvoice.com 0 0 0 2 2

focusafrica.rw 12 0 0 0 12

taarifa.rw 10 0 1 4 15

expressnewsrwanda.com 0 0 0 12 12

muhabura.rw 7 0 0 9 16

Total 422 24 41 91 578
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Figure 4 showing the gender of article author by media house



21 | P a g e

2.2.4. Content diversity

From analyzed article, almost a quarter, 140 articles (24.2%) are in a category of sports/ music

and leisure, followed by the category of political affairs (108) or 18.7% as shown in the table

below.

Frequency Percent

Political Affairs 108 18.7

Economy & Business 63 10.9

Justice 19 3.3

Corruption 3 .5

Crimes & Violence 28 4.8

Disasters & Accidents 3 .5

Security 8 1.4

Governance related

issues

25 4.3

Labor 8 1.4

Health 19 3.3

Social issues 38 6.6

Sports / Music / leisure 140 24.2

Gender 6 1.0

Education 36 6.2

Infrastructure 14 2.4

Environment 5 .9

Agriculture 12 2.1

Religion 10 1.7

ICT 8 1.4
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People with disability 5 .9

Others 20 3.5

Total 578 100.0

Table 6 showing the diversity of topics in media coverage

Figure 5 showing the diversity of topics in media coverage

Table 7 showing the diversity of topics by media organ
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Figure 6 showing the diversity of topics by media organ

Graber (2003: 147)13 argued people should have access to a broad array of stories because people

are interested in different topics. To serve diverse groups of citizens adequately, the news media

must be a smorgasbord, rather than a hearty one-course meal.’ It has also been argued that a

diversity of information prevents sources from manipulating policy.

Primary topic Authors from the Project for Excellence in Journalism (1999)14 argued that the

more topics covered by the news organization, the better the news organization. They claimed a

diversity of topics better reflects a community in its entirety.

13 Graber, D. (2003) ‘The Rocky Road to New Paradigms: Modernizing the News and Citizenship Standards’,
Political Communication 20(2): 145–8.
14 Project for Excellence in Journalism (1999) ‘What Works, What Flops, and Why: What is a “Good” Newscast.
Local TV News Project 1998’, 1 March, URL (consulted 3/March 2018): http:// www.journalism.org/node/377
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The fact that journalists concentrate on sports, leisure and music as main topics to be covered,

and the political affairs at a lesser extent is fact that needs to be tackled by online media to

ensure diversity of topic discussed in their coverages.

2.2.5. Origin of information

The studies analyzed at what extent news item were initiated by the publishing news organ to

measure the degree of effort by the media houses to contribute to its publication. Options were to

loot at if Item was initiated by the media house, was borrowed from other media house or from a

non-identified origin.  Analyzed article were largely initiated by local media houses (508), a

percent of 87.9 while those borrowed from other news media were 6, a percent of 11.9%.

This an indication that media houses are putting an effort to avoid borrowing news from other

sources, which resulted in the majority of analyzed news article focusing on local content as

shown in the table below and figure below.

Table 8 showing the frequency of the news item origin

Frequency Percent

Item initiated by the

media house

508 87.9

Item from another

media house

69 11.9

Item from a non-

identified origin

1 .2

Total 578 100.0

www.journalism.org/node/377
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Figure 7 showing the frequency of the news item origin

The table and the figure below show how news items were initiated by media houses

Count

Is the news items initiated by the media

house?

Total

Item initiated

by the media

house

Item from

another

media house

Item from a

non-

identified

origin

Website Umuseke.rw 64 0 0 64

Igihe.com 108 34 0 142

Kigali Today 36 0 0 36

Umuryango.rw 31 6 0 37

nonaha.com 6 1 0 7

umubavu.com 14 2 0 16

menyanibi.com 8 0 0 8
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Ukwezi.com 17 0 0 17

Intyoza.com 12 0 0 12

Africanpeoplesvoice.com 18 11 0 29

izubarirashe.com 56 3 0 59

Panorama.com 6 1 0 7

yeejo.rw 10 0 0 10

hanga.rw 19 0 0 19

rwandanziza.rw 8 0 0 8

Ubumwe.com 3 1 0 4

Bwiza.com 9 2 0 11

Ingenzinyayo.com 1 2 0 3

rushyashya.com 13 0 0 13

umusingi.net 3 0 0 3

igisabo.com 4 0 1 5

indatwa.com 1 4 0 5

hoberwandamagazine.com 6 0 0 6

greatlakesvoice.com 2 0 0 2

focusafrica.rw 12 0 0 12

taarifa.rw 15 0 0 15

expressnewsrwanda.com 11 1 0 12

muhabura.rw 15 1 0 16

Total 508 69 1 578

Table 9 showing diversity by media organ



27 | P a g e

Figure 8 showing diversity by media organ

2.2.6. News source by status

The article content is defined by the sources in it. For the analyzed content, at a percent of 43%

(254 articles) had their primary sources as national leaders, followed by other media or news

agencies (16.4%) and local leaders 11.9%. There is a clear indication that media don’t engage in

topics that need to be researched as only 1% of analyzed articled had researchers or experts as

primary sources as shown in the table below.
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Table 10 showing the Frequency of news sources by status

Figure 9 showing the Frequency of news sources by status
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Table 11 showing the Frequency of news sources by status by media organ

2.2.7. Pictures sensationalism

“Is the photo used in the story matching the content of the story?” was the question asked for

online content analysed. For all news articles analysed for sampled online media outlets, “Yes”

was the answer as shown by the table below for 100% of analysed content.

Frequency Percent

Not sensational 578 100.0

This is an indication that news media outlet tried to obtain pictures that illustrate what was

actually happening during the presidential campaigns, because when images relate to the story,

are enhancing and helping clarify the story15, is a practice that is recommended to professional

journalism when it comes to graphics.

15 Deborah, P. (2006, Independent Handbook of Journalism).
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2.2.8. Public discourse:

Optimistically, online comment sections offer a forum for gathering and sharing diverse

opinions. Indeed, some journalists describe online engagement as necessary for generating a

broader discussion about the news.16 if published story is people centered, there is a tendency to

be commented.

Only 158 article of 578 (26.3%) of analyzed content was commented by readers while 403

(69.7%) was not. 4% of analyzed stories were not commented as shown below.

Table 12 showing the frequency of public discourse

Frequency Percent

Commented 152 26.3

Not Commented 403 69.7

No comments

sections

23 4.0

Total 578 100.0

Figure 10 showing the frequency of public discourse

16 The engaging news project: Journalist involvement in comments section (2017), recommended practices, retrieved
from http://www.democracyfund.org/media/uploaded/ENP_Comments_Report.pdf.
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www.umubavu.com has the highest public discourse.  87.5 % of its published article during the

sampled period had at least one comment from the public www.umuseke.com is the second with

its published articles being commented at 79.6, followed by www.kigalitoday.com (69.4%), and

www.umuryango.com 51.3 % as shown below.

Table 13 showing the frequency of public discourse by media organ

http://www.democracyfund.org/media/uploaded/ENP_Comments_Report.pdf
www.umubavu.com
www.umuseke.com
www.kigalitoday.com
www.umuryango.com
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Apart from www.igihe.com which published most news articles 25% of analyzed content, as

shown in the table above, for other websites there is a correlation between the regularity of the

website updating - measured by the number of articles published during the sampled period- and

the public discourse.

www.igihe.com
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This suggest that commenting apart the attractiveness of published content, regular updating of

the website can explain the public discourse. A lack of public discourse for 69.7 % of analyzed is

greatly inflated by the website with irregularity in content uploading and updating.

Nerveless, this percent is an indication that the majority of published stories are not attractive

enough to readers to engage and send a feedback, a fact that if not addressed would impact

negatively on the media role as enhance of hope of democracy.17

2.2.9. Accuracy of the story

Accuracy of the stories analysed was measured looking at the structure of the story. Questions

asked were if the story had a clear lead answering the what, who, where, when, why, and how

(5Ws and H)

Out of 578 analysed news articles, 576 representing 99.7 % of all the stories analysed, those

important parts of the story for its accuracy were presented as shown in the table below.

Table 14 showing accuracy frequency

Frequency Percent

All elements

elaborated

576 99.7

Not all 2 .3

Total 578 100.0

17 The engaging news project: Journalist involvement in comments section (2017), recommended practices, retrieved
from http://www.democracyfund.org/media/uploaded/ENP_Comments_Report.pdf.
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Every story needs a beginning, middle and end. You can’t just toss facts together as if you’re

flinging spaghetti against the wall. If you want readers to stick with you, you’ve got to organize

each story’s overall structure.18 A story with a lead featuring 5W’s and H, following an inverted

pyramid, is a practice that was largely respected as finding of the study indicates.

2.2.10. Information Attribution

Analyzed data during the sample period suggest that at a 99.5%, the information in the news

organ was attributed as shown in the table below.

Table 15 showing information attribution frequency

Frequency Percent

All information is attributed 575 99.5

Not all information is

attributed

3 .5

Total 578 100.0

Attribution is very important in media writing, as it helps to establish an objective tone and adds

credibility to an article (Harrower, 2012)19. Attribution also explains how the writer retrieved the

information and why a particular source was quoted. Most of a story’s major information should

18 Newswriting basics, The inverted pyramid: How to write stories so the key facts come first, chapter:  3, P 36,
retrieved from http retrieved from http://highered.mheducation.com/sites/dl/free/0073526142/363043/Chapter3a.pdf.

Doug C. et al. ( 2005, Journalism Tipsheets ) retrieved from
https://www.icfj.org/sites/default/files/Journalism_Tipsheets.pdf.
19 Harrower, T. (2012). Inside reporting. New York, NY: McGraw-Hill Education

http://www.democracyfund.org/media/uploaded/ENP_Comments_Report.pdf
http://highered.mheducation.com/sites/dl/free/0073526142/363043/Chapter3a.pdf
www.icfj.org/sites/default/files/Journalism_Tipsheets.pdf
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be attributed, through phrases such as “she said” or “according to a recent report.” Options were

if all the information is attributed or not all information is attributed. At 99.5% all the

information was attributed to sources.

2.2.11. News analysis and interpretation

Analyzing how gathered news were analyzed and interpreted during the reporting is the news

item facts based and a reporter presents the in-depth of views related to the coverage?” To this

questions, the response was “Yes” for 370 articles (64%) which had information and facts

gathered, analyzed, and interpreted by the reporter as shown in the table below.

Table 16 showing the news analysis and interpretation frequency

Interpretative journalism that explains complicated “policy” matters in ways that help broader

publics to comprehend the world of politics is not only a defendable but laudable press

practice.20

www.

Table 17 showing the news analysis and interpretation by media organs

Count

Did the journalist interpret

the facts presented?

TotalYes No

Website Umuseke.rw 53 11 64

Igihe.com 47 95 142

Kigalitoday.com 36 0 36

Umuryango.rw 37 0 37

20 Stephen J. A. Ward (2008, Journalism Ethics).



36 | P a g e

nonaha.com 1 6 7

umubavu.com 16 0 16

menyanibi.com 2 6 8

Ukwezi.com 16 1 17

Intyoza.com 12 0 12

Africanpeoplesvoice.co

m

4 25 29

izubarirashe.com 18 41 59

Panorama.com 4 3 7

yeejo.rw 4 6 10

hanga.rw 5 14 19

rwandanziza.rw 8 0 8

Ubumwe.com 4 0 4

Bwiza.com 11 0 11

Ingenzinyayo.com 3 0 3

rushyashya.com 13 0 13

umusingi.net 3 0 3

igisabo.com 5 0 5

indatwa.com 5 0 5

hoberwandamagazine.c

om

6 0 6

greatlakesvoice.com 2 0 2

focusafrica.rw 12 0 12

taarifa.rw 15 0 15

expressnewsrwanda.co

m

12 0 12

muhabura.rw 16 0 16

Total 370 208 578



37 | P a g e

News analysis and interpretation while reporting news give the reader a throughout

understanding of the topic covered, by presenting the context of information and facts presented.

In the above analysis, this exercise was conducted at a rate of 64 % of online media content

analysed.

Frank Esser and Andrea Umbricht argued that if interpretative journalism mainly relates to

“policy” areas it potentially contributes to informed citizenry and, by implication, to

democracy21.

2.2.12. Comprehensive coverage

A comprehensive coverage was measured by the number of sources used in a single story,

analyzing if the story was single sourced, double sourced or had no sources at all.

The analysis of 578 news articles published during the sampled period showed that 426 of

analysed articles representing 73.7% varied sources used, against 133 (23%) and 19 (3.3%)

respectively single sourced news article and no sourced news articles as shown in the table

below.

Table 18 showing article sourcing frequency

Frequency Percent

Varied sources 426 73.7

Single sourced 133 23.0

No source 19 3.3

Total 578 100.0

igure 11 showing article sourcing frequency

21 Frank E. & Andrea U.(2014), The evolution of objective and interpretative journalism in the Western press –
Comparing six news systems since the 1960s retrived from http://www.nccr-
democracy.uzh.ch/publications/workingpaper/pdf/wp_81.pdf .

http://www.nccr-
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www.umubavu.com, www.umuryango.com and www.kigalitoday.com varied sources used at

100% of the published articles while www.umuseke.com was at 89% as shown in the table

below. This suggests that a comprehensive coverage measured by sources variance coupled with

a regularity in updating and uploading content are other facts that attract a public discourse (see

table 13).

Table 19 showing article sourcing frequency by media organ

Count

Is the story single sourced or has more

sources

Total

Varied

sources

Single

sourced No source

Website Umuseke.rw 57 6 1 64

Igihe.com 79 59 4 142

Kigalitoday.com 36 0 0 36

Umuryango.rw 37 0 0 37

www.umubavu.com
www.umuryango.com
www.kigalitoday.com
www.umuseke.com
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nonaha.com 3 1 3 7

umubavu.com 16 0 0 16

menyanibi.com 7 0 1 8

Ukwezi.com 17 0 0 17

Intyoza.com 12 0 0 12

Africanpeoplesvoice.co

m

14 15 0 29

izubarirashe.com 33 22 4 59

Panorama.com 4 3 0 7

yeejo.rw 5 3 2 10

hanga.rw 12 7 0 19

rwandanziza.rw 4 3 1 8

Ubumwe.com 4 0 0 4

Bwiza.com 10 1 0 11

Ingenzinyayo.com 2 1 0 3

rushyashya.com 5 8 0 13

umusingi.net 2 0 1 3

igisabo.com 3 1 1 5

indatwa.com 5 0 0 5

hoberwandamagazine.c

om

6 0 0 6

greatlakesvoice.com 2 0 0 2

focusafrica.rw 12 0 0 12

taarifa.rw 15 0 0 15

expressnewsrwanda.co

m

8 3 1 12

muhabura.rw 16 0 0 16

Total 426 133 19 578
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The fact that 73% of online news contents had varied sources largely implies that there was

effort from reporters to vary information presented. Thus readers were presented with a right to

have multiple sides of the story presented.

An objective and comprehensive reporting which is the kind of reporting that uses relevant and

reliable multiple sources imply absence of bias or slanting to a certain party. Multiple sources in

news article leads to a better journalism.

Faridah Ibrahim et Al. argued that one way to get objective and comprehensive news is by using

balanced facts provided by multilevel sources and not just by a single source. The use of

multilevel sources will enable journalists to assemble various opinions from a multiplicity of

perspectives in a single story, especially a lead story22. The data above suggest that media organ

had achieved this at 73.7% degree.

2.2.13. Story structure

Analyzed story had a lead, a body and a kicker at 99.3 % as shown in the table below.

Table 20 showing the frequency of story structure

Frequency Percent

Yes 574 99.3

No 4 .7

Total 578 100.0

Every story needs a beginning, a middle and end. You can’t just toss facts together as if you’re

flinging spaghetti against the wall. If you want readers to stick with you, you’ve got to organize

22 Faridah I. et al. (2011), Journalists and News Sources: Implications of Professionalism in War Reporting,
Journalists and News Sources retrieved from
http://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.299.3939&rep=rep1&type=pdf.
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each story’s overall structure.23 A story with a lead featuring 5W’s and H, following an inverted

pyramid, is a practice that was largely respected as the findings of the study indicate.

2.2.14. Story documentation

The investigative enterprise was measured by indictors of story documentation answering if the

story was “documented” or “Not documented” at all as shown in the table below.

Table 21 showing the use of document to enrich news articles

Frequency Percent

Documented 217 37.5

Not

documented

361 62.5

Total 578 100.0

The data above shows that at 62.5% stories published during the sampled period were not using

document as sources at all.

Table 22showing stories documentation by media organ

Did the author consult some

documents?

TotalDocumented

Not

documented

Website Umuseke.rw 5 59 64

Igihe.com 33 109 142

Kigalitoday.com 36 0 36

Umuryango.rw 37 0 37

23 Newswriting basics, The inverted pyramid: How to write stories so the key facts come first, chapter:  3, P 36,
retrieved from http retrieved from http://highered.mheducation.com/sites/dl/free/0073526142/363043/Chapter3a.pdf.

Doug C. et al. ( 2005, Journalism Tipsheets ) retrieved from
https://www.icfj.org/sites/default/files/Journalism_Tipsheets.pdf.

http://citeseerx.ist.psu.edu/viewdoc/download
http://highered.mheducation.com/sites/dl/free/0073526142/363043/Chapter3a.pdf
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nonaha.com 0 7 7

umubavu.com 15 1 16

menyanibi.com 2 6 8

Ukwezi.com 1 16 17

Intyoza.com 12 0 12

Africanpeoplesvoice.co

m

0 29 29

izubarirashe.com 12 47 59

Panorama.com 0 7 7

yeejo.rw 1 9 10

hanga.rw 2 17 19

rwandanziza.rwa 0 8 8

Ubumwe.com 0 4 4

Bwiza.com 0 11 11

Ingenzinyayo.com 1 2 3

rushyashya.com 2 11 13

umusingi.net 0 3 3

igisabo.com 0 5 5

indatwa.com 5 0 5

hoberwandamagazine.c

om

6 0 6

greatlakesvoice.com 2 0 2

focusafrica.rw 12 0 12

taarifa.rw 15 0 15

expressnewsrwanda.co

m

2 10 12

muhabura.rw 16 0 16

Total 217 361 578

www.icfj.org/sites/default/files/Journalism_Tipsheets.pdf
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a. Footnote

One of the advantages of using of documents is that a journalist is able to tell a story that other

couldn’t tell because they used documents24. The data above implies that there is a long journey

to go in order to ensure that all published articles are documented in order to disseminate useful

information to the wider audience.

2.2.15. Balance

The table 13 below show how online media outlets endeavour to comply with the principle of

balance in reporting news.

Table 23 showing story balance frequency

Frequency Percent

Balanced 430 74.4

Not balanced 148 25.6

Total 578 100.0

The results indicate that the balanced articles were 74.4% while 25.6% of the analysed articles

were not at all balanced.

Table 24 showing story balance by media organ

Count

Is the story balanced or

not? Total

24Investigative Journalism Manual, (2017), Sources, retrieved from http://www.investigative-
manual.org/en/chapters/making-a-plan/1-how-to-plan-an-investigation/1-2-sources/.

http://www.investigative-
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Balanced Not balanced

Website Umuseke.rw 64 0 64

Igihe.com 68 74 142

Kigalitoday.com 36 0 36

Umuryango.rw 37 0 37

nonaha.com 3 4 7

umubavu.com 16 0 16

menyanibi.com 7 1 8

Ukwezi.com 17 0 17

Intyoza.com 12 0 12

Africanpeoplesvoice.co

m

9 20 29

izubarirashe.com 24 35 59

Panorama.com 5 2 7

yeejo.rw 6 4 10

hanga.rw 14 5 19

rwandanziza.rw 8 0 8

Ubumwe.com 4 0 4

Bwiza.com 11 0 11

Ingenzinyayo.com 1 2 3

rushyashya.com 13 0 13

umusingi.net 2 1 3

igisabo.com 5 0 5

indatwa.com 5 0 5

hoberwandamagazine.c

om

6 0 6

greatlakesvoice.com 2 0 2

focusafrica.rw 12 0 12
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taarifa.rw 15 0 15

expressnewsrwanda.co

m

12 0 12

muhabura.rw 16 0 16

Total 430 148 578

Without a balanced representation of all viewpoints, your story ends up serving the goals of

those people you chose to interview rather than representing an accurate spectrum of opinion and

dissent.25

This figure indicates how each media outlets performed in balanced in their reporting. The blue

colour indicates the good performers; the green colour shows media outlets which were not

balanced, while the dark kaki indicates if it was not applicable.

2.2.16. Language bias

As shown in the table below, at 99.5%, there was no bias in language used in by media organs in

the content analyzed.

Table 25 showing the frequency of language bias by media house

Frequency Percent

No bias 575 99.5

There is a language

bias

3 .5

Total 578 100.0

3. RECOMMENDATIONS
3.1. Study recommendations

Based on the findings of the present analysis, we recommend to all online media outlets

accordingly:

25 Canadian University Press (2007), Resources, Chapter 8: ethics.
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1. To ensure an increase of a public discourse by combination of regularly updating and

uploading new content and a comprehensive coverage by diversifying sources.

2. Ensure content diversity by balancing between media coverages focusing on political

affairs and sports, leisure and music on one hand, and other topics on the other that are

key and central to public life.

3. Promote investigative enterprise by publishing well documented stories, ensuring balance

in news coverage, consulting experts and authorities in diverse disciplines of study for

quality and agenda setting content that contributes to the nation’s policy orientation for

development.

4. To enhance news analysis and interpretation in their reporting. Every journalist should

ask him/herself the fundamental question before publishing an article if the news item is

facts based and presents the in-depth of views to the related coverage. Many articles

analysed were lacking substance pertaining to details of informative and analytical

stories.

5. Sourcing by gender should be a policy embraced by online media organs. Female

journalists should be encouraged and supported cover stories and author more news

articles.

6. Online media should continue to uphold the avoidances of sensationalism in illustrations,

language bias, and impartiality, to maintain professionalism.

3.2. Recommendations from practitioners during the report presentation seminar
1. Practitioners need to be supported in developing their skills on how to harness opportunities

of the online media business and developing content that is worthy to sell for public

consumption. Media owners are requested to invest resources into good and quality content.

They should start seeing their media content as a product to sell this will inspire them to

value quality content.

2. RMC should support the online media platforms by setting up standards and guidelines that

qualify a quality online news portal. On the basis of those standards, new entrants and the

exiting online media outlets should be registered/licensed and evaluated accordingly. These

will be developed in consultation with online publisher’s forum made up of editors and other

relevant stakeholders.
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3. A journalist serving an online news publisher/media should be ICT survey so as to be

relevant given the digital trends of the contemporary media.

4. Online media houses should be brand sensitive. This means that they should begin specialize

their content so as to find a niche in the media content market. The limited resources (both

human and financial) once invested in a specialized manner will fetch much result than going

for generic content that is costly and poor in all form.  Also, online media owners need

knowledge on the advantages of merging up in order to be stronger.

5. A regular assessment of online media houses’ performance and come up with a published list

of best performers and non-performers.

6. RMC and RALC should enter a memorandum of understanding (MoU) in order to jointly

work on the monitoring of linguistic style and support those media outlets that publish their

content in Kinyarwanda for better improvement. Participants also recommended that editors

should uses that peer editing and proof readings to ensure that language mistakes are

avoided.

7. Media houses should always cite their telephone numbers and RMC’s toll line on top /bottom

of a story, to permit the public to contact them in case they need any clarifications or have

claim about the published content. This was considered as one the mechanisms to entrench

media self-regulation through public scrutiny.

4. CONCLUSION
A public discourse for any online media is an indication for its readership:  for this study, there

was a correlation between a high public discourse, a frequency of online media content updating

and uploading, and a comprehensive coverage measured by sources. Online news media that

didn’t combine these three variables tended to have a relative less public discourse.

It was observed qualitatively and quantitatively that online media outlets have a long journey to

go in order to enhance news analysis and interpretation which stands at 64%.

Whereas content diversity, measured by the range of topic of focus by media houses is

paramount to democracy, there is a long way to go for media houses as sports, leisure and music

and political affairs dominate the coverage: from 587 analysed articles, 140 articles (24.2%) are
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in a category of sports/ music and leisure, flowed by the category of political affairs (108) or

18.7%, for 16 analyzed categories.

Again, female as a gender is deeply underrepresented when it comes to online content published

by media in Rwanda. While it is largely acknowledged that the number of women in media is

low compared to men, a 4.2% of analyzed articles to have been authored by women compared to

men 74%, is very unsatisfactory.

Media outlets should promote investigative enterprise by publishing well documented stories,

ensuring balance in news coverage. It is imperative to make sure that all journalists rigorously

remain professional to inform the public and participate in forging socio-economic and political

fate of the Rwandan society.

Finally, practitioners agreed that there is a skill gap which affects media content and

recommended that competence development scheme on how to harness opportunities of the

online media business and developing content should be developed. This shall be done by RMC

supporting the online media platforms by setting up standards and guidelines that qualify a

quality online news portal, conducting a regular assessment of online media houses’ performance

and come up with a published list of best performers and non-performers.

5. CONTRIBUTORS TO THE REPORT
1. Harushyamagara Theophile, Monitor

2. Munyeshyaka Abdul, Monitor

3. Sangwa Jean Pierre , Monitor

4. Mugisha Emmanuel, Supervisor

6. LIST OF REFERENCES
• Susana, S & Jesper S. (2011), Interpretive Journalism: A Review of Concepts,

Operationalisations and Key Finding, retrieved from Article Information, Volume: 13

issues: 2, page(s): 144-161, https://doi.org/10.1177/14648849114277.

• Graber, D. (2003) ‘The Rocky Road to New Paradigms: Modernizing the News and

Citizenship Standards’, Political Communication 20(2): 145–8.



49 | P a g e

• Project for Excellence in Journalism (1999) ‘What Works, What Flops, and Why: What

is a “Good” Newscast. Local TV News Project 1998’, 1 March, URL (consulted 3/March

2018): http:// www.journalism.org/node/377

• Gilmore G. & Robert R. (1976), Modern Newspaper Editing: San Francisco, Boyd &

Fraser.

• Deborah, P. (2006), Independent Handbook of Journalism: Bureau of International

Information Programs U.S. Department of State http://usinfo.state.gov.

• Jason Detrani R. (2011), Journalism theory and practice, USA: Apple Academic Press.

• Faridah I. et al. (2011), Journalists and News Sources: Implications of Professionalism in

War Reporting, 43600. Bangi Selangor, MALAYSIA: School of Media and

Communication Studies Faculty of Social Sciences and Humanities, Universiti

Kebangsaan Malaysia.

• Newswriting basics, The inverted pyramid: How to write stories so the key facts come

first, chapter:  3, P 36, retrieved from http retrieved from

http://highered.mheducation.com/sites/dl/free/0073526142/363043/Chapter3a.pdf.

• Doug C. et al. (2005), Journalism Tipsheets, USA,  West Bank Project at the University

of Colorado School of Journalism and Mass Communication , Published by the

International Center for Journalists with support from the Center for International Private

Enterprise, retrieved from

https://www.icfj.org/sites/default/files/Journalism_Tipsheets.pdf.

• Investigative Journalism Manual, (2017), Sources, retrieved from

http://www.investigative-manual.org/en/chapters/making-a-plan/1-how-to-plan-an-

investigation/1-2-sources/.

• Tom Rosenstein et al (2005), The Gender Gap: Women Are Still Missing as Sources for

Journalists, Washington DC: Project for excellence in Journalism, retrieved from

http://www.journalism.org/files/legacy/gender.pdf .

• Canadian University Press (2007), Resources: Canada.

www.journalism.org/node/377
http://usinfo.state.gov
http://highered.mheducation.com/sites/dl/free/0073526142/363043/Chapter3a.pdf
www.icfj.org/sites/default/files/Journalism_Tipsheets.pdf
http://www.investigative-manual.org/en/chapters/making-a-plan/1-how-to-plan-an-
http://www.journalism.org/files/legacy/gender.pdf


50 | P a g e

• The engaging news project: Journalist involvement in comments section (2017),

recommended practices, Texas, The University of Texas,  retrieved from

http://www.democracyfund.org/media/uploaded/ENP_Comments_Report.pdf.

• Stephen J. A. Ward (2008), Journalism Ethics, University of Wisconsin-Madison: Global

Media Journal -- Canadian Edition ISSN: 1918-5901 (English).

• Frank E. & Andrea U. (2014), The evolution of objective and interpretative journalism in

the Western press – Comparing six news systems since the 1960s, SWISS: Swiss National

Science Foundation.

7. APPENDIX
7.1. The coding book – Online Media Monitoring

MONITOR

001: Abdul

002: Theophile

003: Sangwa

MEDIA HOUSE

1. www.umuseke.rw

2. www.igihe.com

3. www.kigalitoday.com;Ktpress.rw

4. www.makuruki.rw

5. www.umuryango.rw

6. www.nonaha.com

7. www.umubavu.com

8. www.menyanibi.com

9. www.ukwezi.com

10. www.intyoza.com

11. www.africanpeoplesvoice.com

http://www.democracyfund.org/media/uploaded/ENP_Comments_Report.pdf
www.umuseke.rw
www.igihe.com
www.kigalitoday.com
www.makuruki.rw
www.umuryango.rw
www.nonaha.com
www.umubavu.com
www.menyanibi.com
www.ukwezi.com
www.intyoza.com
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12. www.ubukungu.com

13. www.izubarirashe.com

14. www.panorama.com

15. www.yeejo.rw

16. www.hanga.rw

17. www.sobanukirwa.com

18. www.imboni.rw

19. www.iriba24.com

20. www.rwandanziza.rw

21. www.ingufu.com

22. www.ubumwe.com

23. www.bwiza.com

24. www.imvahonshya.co.rw

25. www.ingenzinyayo.com

26. www.rushyashya.com

27. www.umusingi.net

28. www.igisabo.rw

29. www.indatwa.org

30. www.hoberwandamagazine.com

31. www.greatlakesvoice.com

32. www.aquilatimes.com

33. www.focusafrica.rw

34. www.taarifa.rw

35. www.expressnewsrwanda.com

36. www.newtimes.co.rw

37. www.muhabura.rw

NEWS

• Date of publication (dd-mm-yy)

• Type / Format

www.africanpeoplesvoice.com
www.ubukungu.com
www.izubarirashe.com
www.panorama.com
www.yeejo.rw
www.hanga.rw
www.sobanukirwa.com
www.imboni.rw
www.iriba24.com
www.rwandanziza.rw
www.ingufu.com
www.ubumwe.com
www.bwiza.com
www.imvahonshya.co.rw
www.ingenzinyayo.com
www.rushyashya.com
www.umusingi.net
www.igisabo.rw
www.indatwa.org
www.hoberwandamagazine.com
www.greatlakesvoice.com
www.aquilatimes.com
www.focusafrica.rw
www.taarifa.rw
www.expressnewsrwanda.com
www.newtimes.co.rw
www.muhabura.rw
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1 News Story

2 Brief / Short

3 Editorial

4 Cartoon / Graphic

5 Opinion

6 Investigation/analysis/feature

7 Portrait and profile

8 Pictorial

9 Interview (Question & Answer)

10 Commentary (Letters to the editor, twitter &

Facebook comments, communiqués, testimony,

…)

11 Other

• Gender of reporter

1 Male

2 Female

3 Not applicable

4 Do not know

• Headline / title

• Summary (1-3 sentences)

• Topic

1. Political affairs

2. Economy & Business

3. Justice

4. Corruption

5. Crimes & Violence

6. Conflicts

7. Disasters & Accidents
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8. Security

9. Governance related issues

10. Labor

11. Health

12. Social issues

13. Sports, Music, leisure, fashion...

14. Gender issues

15. Education

16. Infrastructure, water & electricity

17. Environment

18. Agriculture

19. Religion

20. ICT

21. Children

22. people with disability

23. Others

Other: If other, please specify in the next column

• Origin of information

1 Item initiated by the media

house

2 Item from another media house

3 Item  from a non-identified

origin

• News source by status (1)

1 National leaders

2 Local Leaders

3 Citizens

4 Civil servants
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5 Foreigners

6 Media/news agencies/

Documents

7 Civil society organizations

8 Researchers and experts

9 Anonymous

10 Others (letters to the editor,

SMS…)

• Photo used

1 Not sensational

2 Sensational

Comments

• Comments

1 Commented

2 Not commented

3 No comments section

Comments

•

• 5W & H / Accuracy

1 All the elements elaborated

2 Not all

Comments

• Information attribution

1 All the information is attributed

2 Not all information is attributed

• News interpretation
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1 Yes

2 No

• Comprehensive coverage (Analyzed by sources)

1 Single sourced

2 Double sourced

• Story structure

1 The story has the lead, body, and kicker

2 The has don’t have all the parts

• Story documentation

1 Documented

2 Not documented

• Balance/impartiality

1 Balanced

2 Not balanced

Comments

• Language bias (generalization, trivialization, exaggeration)

1 No bias

2 There is a language bias

Comments
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Recommendations of the seminar presentation report done by RMC on
quality assessment of online media content of April, 2018

1. Participants recommended that they need to be supported in developing

their skills on how to harness opportunities of the online media business

and developing content that is worthy to sell for public consumption.

Media owners are requested to invest resources into good and quality

content. They should start seeing their media content as a product to sell

this will inspire them to value quality content.

2. It was recommended that RMC should support the online media

platforms by setting up standards and guidelines that qualify a quality

online news portal. On the basis of those standards, new entrants and

the exiting online media outlets should be registered/licensed and

evaluated accordingly. These will be developed in consultation with

online publisher’s forum made up of editors and other relevant

stakeholders.

3. A journalist serving an online news publisher/media   should be ICT

survey so as to be relevant given the digital trends of the contemporary

media.

4. Online media houses should be brand sensitive. This means that they

should begin specialize their content so as to find a niche in the media

content market. The limited resources (both human and financial) once

invested in a specialized manner will fetch much result than going for

generic content that is costly and poor in all form.  Also, online media

owners need knowledge on the advantages of merging up in order to be

stronger.

5. Participants recommended a regular assessment of online media houses’

performance and come up with a published list of best performers and non

performers.

6. It was recommended that RMC and RALC should enter a memorandum

of understanding (MoU) in order to jointly work on the monitoring of

linguistic style and support those media outlets that publish their content
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in Kinyarwanda for better improvement. Participants also recommended

that editors should uses that peer editing and proof readings to ensure

that language mistakes are avoided.

7. Participants recommended media houses should always cite their

telephone numbers and RMC’s toll line on top /bottom of a story, to

permit the public to contact them in case they need any clarifications or

have claim about the published content. This was considered as one the

mechanisms to entrench media self regulation through public scrutiny.

END.


