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1. INTRODUCTION 

1.1 Background and context 

The Rwanda Media Commission (RMC) is a Rwandan media self-regulatory body that has been 

set up as a result of the Media Policy that was adopted on 30th June 2012 and the subsequent 

legal and institutional reforms that followed in March 2013 within the Media Sector.  

The Media Law No. 02/2013 of 08/02/2013 in its article 4, provides that “The daily functioning 

of media and conduct of journalists shall be regulated by the Media Self-Regulatory Body,” 

hence the monitoring of both print and broadcast media content (newspapers, radio programs and 

TV programs) in line with the code of ethics as a benchmark is among the duties of RMC.  

This duty is performed by the monitoring services of RMC for purposes of establishing reliable 

data regarding the performance of media in general.  

1.2 Rationale of the study 

From the 14
th

 of July to the 4th of August 2017, Rwanda was engaged in a Presidential Election 

process. During election period, media monitoring has proved to be an important tool to evaluate 

professionalism in media coverage of election. 

Therefore, RMC monitored the 60 sampled online articles drawn from news content on elections 

published in the period of 31st July, 1st and 2nd
 
August, 2017.  

1.3 Objectives  

The findings of this report are meant to reflect the level at which web based or online media 

content is professionally gathered, processed and published to the public.  Hence, this being the 

general objective of this exercise ,the variables  to measure the professionalism of online based 

media content in  the coverage of the 2017, presidential elections were;  
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 News analysis and interpretation 

 Headline sensationalism 

 Pictures analysis 

 Comprehensive coverage  

 Accuracy of the stories 

 Facts or opinion separation 

 The Investigative enterprise 

 Sourcing by gender 

 News article balance 

 Public discourse 

 

2. METHODOLOGY  

2.1 Units of Analysis  

 News analysis and interpretation: this variable was measured by assessing the news item 

facts and the in-depth of views related to coverage. If the news item had analysis and 

interpretation, the monitors answered “Yes” and if not they answered “No” using coding 

book of SPSS. 

 Headline sensationalism: This was assessed on grounds of the article 11 of Code of 

Ethics which says that a journalist shall refrain from using any sensational headline 

which is not proportional to the facts and content of the information broadcasted or 

published. We used the following unites of analysis: i) very sensational, ii) sensational, 

iii) less sensational iv) not sensational  

 Photos: The overall analysis of photos used in the articles referred to article 11 in 2
nd

 

paragraph which stipulated that Headlines and captions to pictures shall give a 

reasonable reflection of the contents of the report or picture in question…. Pictures shall 

not misrepresent or mislead nor be manipulated.   
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 Comprehensive coverage analyzed by sources: To measure comprehensive coverage, the 

monitors observed if the news item had story sourcing based on:  i) Single source, ii) 

Double sources, iii) Multiple sources.  

 Accuracy of the story: The accuracy was analyzed by using the following units: 

 i) The story has 5 Ws and H, clear lead, body and wrap-up, ii) The story has 5 Ws and 

H, clear lead, body and no kicker, iii) The story has 5 Ws and H, clear lead, no body and 

kicker, iv) The story has 5 Ws and H, no clear lead, body and kicker, v) The story lacks 

in 5 Ws and H, clear lead, body and a kicker 

 Facts or opinion separation: The monitors observed if the facts and opinions were 

separated in the news item.  

 Investigative enterprise : To assess if the news item was investigated , we used the 

following units: i) Well documented, ii) Less documented,  iii) Not documented  

 Sourcing by gender: To assess this variable, we identified if the sources of information 

were either female or male.  

 Balance: We asked if both sides of the story were consulted in the news item for balance 

to answer “Yes”  or “No” 

 Public discourse: To measure this variable, the monitors were guided by question of 

asking if the public commented on the story and the answer had to be “Yes” or “No” 

2.2 Scope and sampling 

The monitors identified 60 online news items published on the 31st July, 1st and 2nd August, 

2017 and were identified from the following sampled media houses: 

1. Bwiza.com 

2. Ukwezi.com 

3. Igihe.com 

4. Izubarirashe.rw 

5. Umuryango.rw 

6. Kigalitoday.com 

7. Makuruki.rw 

8. Umuseke.rw 

9. Nonaha.com. 
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10. Imvahonshya.rw 

The sampled articles for monitoring and analysis were published on the 31st July, 1st and 2nd 

August, 2017.  The monitoring team chose 10 online news websites guided by the language 

factor and periodicity in uploading news and content for public consumption. Thus, the above 

sampled web based media platform publish their content in Kinyarwanda which is the native and 

local language of Rwandans and presumably widely heard across the country.  

2.3 Data Processing and analysis 

Both quantitative and qualitative methods were used to analyze content retrieved from 10 

sampled online news websites. For the purpose of data processing, a specific data entry template 

was designed using Statistical Package for Social Sciences (SPSS). After data cleaning by the 

monitors, graphs and tables were generated on the basis of the tabulation plan, and the analysis.  

A total number of 60 online news articles from 10 media outlets were analyzed. 

3.  PRESENTATION OF FINDINGS 

3.1 Introduction 

From a total number of 60 online news articles analyzed from 10 media outlets during the 

sampled period, 53 ( 88.3%) were news stories while seven (11.7%) were features covering the 

August, 4
th

 Presidential election. During the covered period, www.umuryango.rw published the 

most articles related to Presidential Elections (9) compared to other analyzed media outlets as 

shown in the table 1 below. 

 

 

 

 

 

 

http://www.umuryango.rw/
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Table 1 showing the articles analyzed as published by Media outlets 

 Frequency Percent Cumulative Percent 

Media outlet Imvahonshya.rw 6 10.0 10.0 

Bwiza.com 8 13.3 23.3 

Ukwezi.com 4 6.7 30.0 

Igihe.com 6 10.0 40.0 

Izubarirashe.rw 8 13.3 53.3 

Umuryango.rw 9 15.0 68.3 

Kigalitoday.com 5 8.3 76.7 

Makuruki.rw 7 11.7 88.3 

Umuseke.rw 4 6.7 95.0 

Nonaha.com 3 5.0 100.0 

Total 60 100.0  

 

Figure 1 showing articles analyzed as published by Media  

 

3.2  News analysis and interpretation 

Guided by the question “Is the news item facts based and a reporter presents the in-depth of 

views related to the coverage?” , the monitors found out that  45 out of 60 news items analyzed 

were professionally published on the basis of this variable, as reflected in table below.  

10% 
13.3% 

6.7% 

10% 

13.3% 

15% 

8.3% 

11.7% 
6.7% 

5% Imvahonshya.rw 

Bwiza.com 

Ukwezi.com 

Igihe.com 

Izubarirashe.rw 

Umuryango.rw 
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Table 2 showing news analysis and interpretation by media outlets 

 News analysis and  interpretation Total 

Yes No 

Media outlet Imvahonshya.rw 6 0 6 

Bwiza.com 8 0 8 

Ukwezi.com 4 0 4 

Igihe.com 6 0 6 

Izubarirashe.rw 2 6 8 

Umuryango.rw 0 9 9 

Kigalitoday.com 5 0 5 

Makuruki.rw 7 0 7 

Umuseke.rw 4 0 4 

Nonaha.com 3 0 3 

Total 45 15 60 

News websites www.umuryango.rw and www.izubarirashe.rw had the most articles with “No” 

as a response to the question whereby the reporters didn’t try to analyse and interpret the content 

and the facts presented in 15 stories as shown by the figure 2 below. 

Interpretive journalism is conceptualized as a greater journalistic control over the news, a greater 

focus on explanations and analyses and as going beyond a descriptive style of journalism.
1
 

Because it explains complicated “policy” matters in ways that help broader publics to 

comprehend the world of politics, this type of journalism is not only a defendable but laudable 

press practice.
2
 

 

                                                      
1
 Susana, S & Jesper S. (2011, interpretive journalism: A review of concepts, operationalisations and key findings). 

2
 Stephen J. A. Ward (2008, Journalism Ethics). 

http://www.umuryango.rw/
http://www.izubarirashe.rw/
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Figure 2 showing news analysis and interpretation by media outlets 

 News analysis and interpretation while reporting news give the reader a throughout 

understanding of the topic covered, by presenting the context of information and facts presented.  

In the above analysis, this exercise was conducted in 45 stories out of 60 analysed, a rate of 75% 

of online media content analysed that covered the August 3
rd

 and 4
th 

, 2017  Presidential Election. 

Frank Esser and Andrea Umbricht argued that if interpretative journalism mainly relates to 

“policy” areas, it potentially contributes to informed citizenry and, by implication, to 

democracy
3
. 

                                                      
3
 Frank E. & Andrea U. (2014, The evolution of objective and interpretative journalism in the Western press – 

Comparing six news systems since the 1960s). 



11 | P a g e  

 

3.3 Headline sensationalism 

To examine Headline sensationalism, monitors used a scale of “Very sensational”, 

“Sensational”, “Less sensational” and “Not sensational”, and this was meant to answer the 

question: “Is the headline of the story sensational?”  The findings in the table bellow indicate 

90% of the stories analysed were not sensational.    

Table 3 showing sensationalism in news articles headlines 

 Frequency Percent Cumulative Percent 

Headline sensationalism Sensational 3 5.0 5.0 

Less sensational 3 5.0 10.0 

Not sensational 54 90.0 100.0 

Total 60 100.0  

When sensationalism is avoided, headline matches the tone of the story
4
 and makes sure the 

reader knows exactly what the story is about
5
 . 

An absence of sensationalism in story headlines as shown in the figure 3 below, at a percentage 

of 90%, implies that during the presidential election, reporters strived to true values of reporting 

actual facts and defined headlines and angles on what actually happened and not on what they 

thought to attract a readership no matter what the distortion of information as cost to find a title 

that catch the attention immediately. 

While editors have the power to change or reword an author's headline they should refrain from 

the temptation to exaggerate or misrepresent the content of the article.
6
 

 

 

 

                                                      
4
 Susana, S & Jesper S. (2011, Interpretive Journalism: A Review of Concepts, Operationalisations and Key 

Finding). 
5
 Susana, S & Jesper S. (2011, Interpretive Journalism: A Review of Concepts, Operationalisations and Key 

Finding). 
6
 Stephen J. A. Ward (2008, Journalism Ethics). 
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Figure 3 showing sensationalism in news articles headlines 

 

The table 4 below shows that www.bwiza.com was found out to be the online media outlet hat 

used sensational headlines in covering the Presidential Election on three occasions, while 

www.bwiza.com and www.imvahonshya.rw used the headlines that were less sensational. 

Table 4 showing headline sensationalism by media outlets 

 Headline sensationalism Total 

Sensational Less sensational Not sensational 

Media outlet Imvahonshya.rw 0 1 5 6 

Bwiza.com 3 2 3 8 

Ukwezi.com 0 0 4 4 

Igihe.com 0 0 6 6 

Izubarirashe.rw 0 0 8 8 

Umuryango.rw 0 0 9 9 

Kigalitoday.com 0 0 5 5 

Makuruki.rw 0 0 7 7 

Umuseke.rw 0 0 4 4 

Nonaha.com 0 0 3 3 

Total 3 3 54 60 

5% 5% 

90% 

Sensational 

Less sensational 

Not sensational 

http://www.bwiza.com/
http://www.bwiza.com/
http://www.imvahonshya.rw/
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Figure 4 showing headline sensationalism by media outlets 

 

3.4 Pictures match the story 

The usage of photos that relate to the story usually enhances and helps to clarify the story
7
 and 

this is a practice that is recommended to professional journalism when it comes to graphics. 

Therefore, “Is the photo used in the story matching the content of the story?” was the guiding 

question used by monitors.  

 

                                                      
7
 Deborah, P. (2006, Independent Handbook of Journalism). 
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Table 5 showing content match with pictures in the story 

 

Pictures match the story 

Total Yes 

Media outlet Imvahonshya.rw 6 6 

Bwiza.com 8 8 

Ukwezi.com 4 4 

Igihe.com 6 6 

Izubarirashe.rw 8 8 

Umuryango.rw 9 9 

Kigalitoday.com 5 5 

Makuruki.rw 7 7 

Umuseke.rw 4 4 

Nonaha.com 3 3 

Total 60 60 

 

The For all news articles analysed for sampled online media outlets, “Yes” was the answer as 

shown by the table 5 below for 100% of analysed content. 

This is an indication that news media outlet tried to obtain pictures that illustrate what was 

actually happening during the presidential campaigns.  

3.5 Comprehensive coverage 

To measure the comprehensive coverage of the story, the monitors investigated whether the story 

was single sourced, double sourced or had multiple sources. The analysis of 60 news articles 

published during the sampled period covering the August 3
rd

 and 4
th

 Presidential Election 

showed that 42 articles representing 70% were single sourced. It was against 10 articles that were 

double sourced and eight that presented multiple sources as shown in the table 6 below.  
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Table 6 showing stories sourcing  

 Frequency Percent Cumulative Percent 

Article sourcing Single sourced 42 70.0 70.0 

Double sourced 10 16.7 86.7 

Multiple  sources 8 13.3 100.0 

Total 60 100.0  

 

Figure 5 showing stories sourcing 

 

www.umuseke.rw  and www.bwiza.com  are the media outlets that had three articles on 

Presidential Election with multiple sources (three articles each) while www.umuryango.rw and 

www.izubarirashe.rw presented two sources in the analysed news from their website (four 

articles each) as shown in the table 7 below. 

 

 

 

70% 

16.7% 

13.3% 

Single sourced 

Double sourced 

Multiple  sources 

http://www.umuseke.rw/
http://www.bwiza.com/
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Table 7 showing story sourcing by media outlets 

 Story sourcing Total 

Single sourced Double sourced Multiple  sources 

Media outlet Imvahonshya.rw 5 0 1 6 

Bwiza.com 5 0 3 8 

Ukwezi.com 4 0 0 4 

Igihe.com 4 2 0 6 

Izubarirashe.rw 3 4 1 8 

Umuryango.rw 5 4 0 9 

Kigalitoday.com 5 0 0 5 

Makuruki.rw 7 0 0 7 

Umuseke.rw 1 0 3 4 

Nonaha.com 3 0 0 3 

Total 42 10 8 60 

 

Analytically, the fact that 70% of online news contents were single sourced implies that there 

was no effort from reporters to vary information presented which is likely, thus readers were 

denied the right to have multiple sides of the story presented. That means they fell short of what 

Faridah Ibrahim et Al. Argued that an objective and comprehensive reporting which is the kind 

of reporting that uses relevant and reliable multiple sources which is not bias or slanted to a 

certain party 
8
, includes multiple sources in news article leads to a better journalism. 

 

 

                                                      
8
 Faridah I. et al. (2011,  Journalists and News Sources: Implications of Professionalism in War Reporting). 
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Figure 6 showing story sourcing by media outlets 

 

3.6 Accuracy of the story 

Accuracy of the stories analysed was measured looking at the structure of the story. Questions 

asked were if the story had a clear lead answering the what, who, where, when, why, and how 

(5Ws and H) questions and had a body and a kicker. Five options were analysed: 

1. The story has 5 Ws and H, clear lead, body and a kicker 

2. The story has 5 Ws and H, clear lead, body and no a kicker 

3. The story has 5 Ws and H, clear lead, no body and a kicker 

4. The story has 5 Ws and H, no clear lead, body and a kicker 

5. The story lacks in 5 Ws and H, clear lead, body and a kicker 

Out of 60 analysed news articles related to elections, 53 representing 88.3% of all the stories 

analysed, those important parts of the story for its accuracy were presented as shown in the table 

8 and 9 below. 
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Table 8 showing the story structure 

 Frequency Percent Cumulative Percent 

Story structure  The story has 5 Ws and H, clear lead, body and a kicker 53 88.3 88.3 

The story has 5 Ws and H, clear lead, body and no kicker 5 8.3 96.7 

The story lacks in  5 Ws and H, clear lead, body and no 

kicker 

2 3.3 100.0 

Total 60 100.0  

 

Table 9 showing stories structure by media outlet 

 Story structure Total 

The story has 5 Ws 

and H, clear lead, 

body and a kicker 

The story has 5 Ws and 

H, clear lead, body and 

no kicker 

The story lacks in  5 

Ws and H, clear lead, 

body and a kicker 

Media outlet Imvahonshya.rw 3 1 2 6 

Bwiza.com 8 0 0 8 

Ukwezi.com 2 2 0 4 

Igihe.com 6 0 0 6 

Izubarirashe.rw 8 0 0 8 

Umuryango.rw 7 2 0 9 

Kigalitoday.com 5 0 0 5 

Makuruki.rw 7 0 0 7 

Umuseke.rw 4 0 0 4 

Nonaha.com 3 0 0 3 

Total 53 5 2 60 
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Every story needs a beginning, middle and end. You can’t just toss facts together as if you’re 

flinging spaghetti against the wall. If you want readers to stick with you, you’ve got to organize 

each story’s overall structure.
9
 A story with a lead featuring 5W’s and H, following an inverted 

pyramid, is a practice that was largely respected as finding of the study indicates. 

Figure 7 showing stories structure by media outlet 

 

3.7 Facts and opinion separation 

The table 7 bellow illustrates how online media performed professionally by separating facts and 

opinions throughout their reports. All the 60 sampled articles comply with the principle of facts 

and opinion separation as shown in this figure 8 below.   

                                                      
9
 Newswriting basics, The inverted pyramid: How to write stories so the key facts come first, chapter:  3, P 36, 

retrieved from http retrieved from http://highered.mheducation.com/sites/dl/free/0073526142/363043/Chapter3a.pdf.   

 

http://highered.mheducation.com/sites/dl/free/0073526142/363043/Chapter3a.pdf
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Figure 8 showing how facts and opinions were separated by media outlets 

 

The above chart indicated that all online media outlets separated facts and opinions in reporting.  

The following table shows to what extent online media demonstrated the principle of being 

investigative enterprise in terms of documenting their stories. The study showed that reporters 

separated facts from opinion which was manifested in their quest to avoid words that reflect bias 

or a judgment about a source’s credibility and information imparted.
10

 

3.8 Investigative enterprise  

The investigative enterprise was measured by indictors of story documentation answering if the 

story was “Well documented”, “Less documented” and “Not documented” at all as shown in the 

table 10 and figure 9 below. 

 

                                                      
10

 Doug C. et al. (2005, Journalism Tipsheets) retrieved from 

https://www.icfj.org/sites/default/files/Journalism_Tipsheets.pdf. 

https://www.icfj.org/sites/default/files/Journalism_Tipsheets.pdf
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Table 10 showing stories documentation 

 Frequency Percent Cumulative Percent 

Story documentation  Well documented 30 50.0 50.0 

Less documented 6 10.0 60.0 

Not documented 24 40.0 100.0 

Total 60 100.0  

 

Figure 9 showing stories documentation 

 

One of the advantages of using of documents is that a journalist is able to tell a story that other 

journanlists couldn’t tell because they used documents
11

. Table 9 and figure 9 above indicate that 

overall 60 articles from 10 online media outlets, 50% of them were well documented, 10% were 

less documented and 40% were critically not documented. This implies that there is a long 

journey to go in order to ensure that all published articles are well documented in order to 

disseminate useful information to the wider audience. This may as well call for training in data 

journalism to better improve on this gap identified. 

                                                      
11

Investigative Journalism Manual, (2017), Sources, retrieved from http://www.investigative-

manual.org/en/chapters/making-a-plan/1-how-to-plan-an-investigation/1-2-sources/. 

 

50% 

10% 

40% 

Well documented 

Less documented 

Not documented 

http://www.investigative-manual.org/en/chapters/making-a-plan/1-how-to-plan-an-investigation/1-2-sources/
http://www.investigative-manual.org/en/chapters/making-a-plan/1-how-to-plan-an-investigation/1-2-sources/
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Table 11 showing how stories were documented by media outlets 

 

Story documentation 

Total Well documented Less documented Not documented 

Media outlet Imvahonshya.rw 4 2 0 6 

Bwiza.com 8 0 0 8 

Ukwezi.com 1 0 3 4 

Igihe.com 1 0 5 6 

Izubarirashe.rw 1 0 7 8 

Umuryango.rw 0 0 9 9 

Kigalitoday.com 5 0 0 5 

Makuruki.rw 7 0 0 7 

Umuseke.rw 3 1 0 4 

Nonaha.com 0 3 0 3 

Total 30 6 24 60 

 

The above table indicates the performance of each media if they documented their articles. Only 

8 articles of Bwiza.com were well documented followed by 7 articles of Makuruki.rw, 

Kigalitoday.com got only 5 well documented articles, 4 articles of imvahonshya.rw, 3 articles of 

umuseke.rw while 3 online media outlets ( ukwezi.com, igihe.com, izubarirashe.rw) had only 1 

well documented article. However, two media outlets (nonaha.com and umuryango.rw) had no 

single well documented article. All 9 articles of umuryango.rw were not at all documented. 7 out 

8 published articles of izubarirashe.rw were not completely documented, igihe.com had 5 non 

documented articles out of the 6 analysed during the present study. Ukwezi.com also 

documented only 1 out 4 articles. The majority media outlets did not document their articles and 

they need to improve by disseminating well researched articles. 
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Figure 10 showing how stories were documented by media outlets 

The above chart indicates that Bwiza.com acted professionally by publishing well documented 

articles. It was followed by Makuruki.rw, Kigalitoday.com, imvahonshya.rw and umuseke.rw, 

ukwezi.com, igihe.com and izubarirashe.rw. Other media outlets have not published well 

documented articles. 

3.9 Sourcing by gender  

Gender is a cross cutting concern. The study measured if gender, females only, or males only 

were represented as sources of information as highlighted in the table 11 and figure 11 below. 
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Table 12 showing sourcing by gender 

 Frequency Percent Cumulative Percent 

Sourcing  Both gender 19 31.7 31.7 

Females only 2 3.3 35.0 

Males only 39 65.0 100.0 

Total 60 100.0  

 

Figure 11 showing sourcing by gender 

 

Sourcing by gender is of paramount importance in order to present both male and female as 

sources of information. Women and men should all be consulted while covering articles in order 

to touch all sides of the society. Both men and women should be given at least equal chance to 

air out their ideas regarding social, economic and political arenas.  The results indicate that only 

31.7% of the 60 sampled articles tried to present both genders in their reporting. Men were 

dominant because they occupied 65% of consultation as sources of information while female 

were given only 3.3%. Media outlets need to much more by giving a chance to women to present 

their views in affairs of their community and society as whole.   

31.7% 

3.3% 65% 

Both gender 

Females only 

Males only 
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Table 13 showing how sourcing by gender by media outlets 

 Sourcing by gender Total 

Both gender Females only Males only 

Media outlet Imvahonshya.rw 5 0 1 6 

Bwiza.com 8 0 0 8 

Ukwezi.com 0 0 4 4 

Igihe.com 1 0 5 6 

Izubarirashe.rw 1 0 7 8 

Umuryango.rw 2 0 7 9 

Kigalitoday.com 0 1 4 5 

Makuruki.rw 0 1 6 7 

Umuseke.rw 2 0 2 4 

Nonaha.com 0 0 3 3 

Total 19 2 39 60 

 

The above table shows how online media outlets sourced their information by gender as follows: 

Bwiza.com: All 8 articles of the analysed consulted both genders, Imvahonshya.rw: 5 articles out 

of 6 considered both gender, umuseke.rw: 2 out of 4 articles considered both genders, 

umuryango.rw: 2 out of 9 articles present both genders, Izubarirashe.rw: 1 out of 8 articles 

considered both genders,  igihe.com : 1 out of  6 articles of the analysed consulted both genders. 

Other 4 media outlets (nonaha.com, makuruki.rw, kigalitoday.com, and ukwezi.com) did not 

consider both genders in their reporting. izubarirashe.rw and umurynago.rw were dominant in 
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sourcing males because 7 out of 9 of umuryango.rw sourced their information from male gender 

and 7 out of 8 of izubirarishe.rw were male dominant, amakuruki.rw has 6 out of 7 males as 

sources of information, kwezi.com 4 out of 4 were males, kigalitoday.com 4 out of 5, 

nonaha.com 3 out of 3, umuseke.rw 2 out of 4 and imvahonshya.rw has got 1 out of 6 articles of 

male source cantered.   

Figure 12 showing sourcing by gender by media outlet 

The above chart indicates media outlets which consulted both gender in blue colour, green 

females only and dark kaki males only.  

3.10 Balance   

The table 13 below indicate how online media outlets endeavour to comply with the principle of 

balance in reporting news.  
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Table 14 showing if both sides of the story were consulted 

 Frequency Percent Cumulative Percent 

Article Balance Yes 10 16.7 16.7 

No 23 38.3 55.0 

N/A 27 45.0 100.0 

Total 60 100.0  

The results indicate that the balanced articles were only 16.7% while 38.3% of the analysed 

articles were not at all balanced. In addition, the articles which did not need to present both sides 

of the story occupied 45% because they were single sourced but complete in informative role.  

Table 15 showing how both sides of the story were consulted 

 Both sides consulted Total 

Yes No N/A 

Media outlet Imvahonshya.rw 1 1 4 6 

Bwiza.com 2 1 5 8 

Ukwezi.com 0 3 1 4 

Igihe.com 2 3 1 6 

Izubarirashe.rw 2 6 0 8 

Umuryango.rw 0 8 1 9 

Kigalitoday.com 0 0 5 5 

Makuruki.rw 0 0 7 7 

Umuseke.rw 3 0 1 4 

Nonaha.com 0 1 2 3 

Total 10 23 27 60 
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The majority of the analysed articles were not balanced because both sides of the story were not 

consulted for balance.  The above table indicates how each media outlet performed in terms of 

publishing balanced news:  Imvahonshya.rw had only 1 balanced article out the 6 analysed 

during the present study. For Bwiza.com , 2 out 8 articles only balanced, ukwezi.com had not 

any balanced articles , Igihe.com has published 2 balanced articles out the 6 analysed, 

izubarirashe.rw has published  2 balanced out of 8 articles, umuryango.rw, kigalitoday.com 

makuruki.rw and nonaha.com  had not any balanced article. Umuseke.rw has published 3 

balanced articles out of the 4 stories analysed. 

Figure 13 showing if both sides of the story were consulted by media outlets 
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Without a balanced representation of all viewpoints, your story ends up serving the goals of 

those people you chose to interview rather than representing an accurate spectrum of opinion and 

dissent.
12

 

This figure indicates how each media outlets performed in balancing their reporting. The blue 

colour indicates the good performers; the green colour shows media outlets with stories that were 

not balanced, while the dark kaki indicates the not applicable.   

3.11 Public discourse 

  

Optimistically, online comment sections offer a forum for gathering and sharing diverse opinions 

and engaging the public for a discourse on the story they are reading. Indeed, some journalists 

describe online engagement as necessary for generating a broader discussion about the news.
13

 

This shows if the stories published were people centered if they provided comments. The 

findings bellow indicates the results on public discourse measure. 

Table 16 showing if there was public discourse 

 Frequency Percent Cumulative Percent 

Public Discourse Yes 13 21.7 21.7 

No 47 78.3 100.0 

Total 60 100.0  

The above table shows if the public has commented on the story. The results demonstrate clearly 

that 78.3% of the analyzed articles were not commented which presumably imply that they were 

not people centered and not rising public interest. Only 21.7% of the overall articles were 

commented on.  

 

                                                      
12

 Canadian University Press (2007), Resources, Chapter 8: ethics. 
13

 The engaging news project: Journalist involvement in comments section (2017), recommended practices, Texas, 

The University of Texas,  retrieved from  

http://www.democracyfund.org/media/uploaded/ENP_Comments_Report.pdf.  

http://www.democracyfund.org/media/uploaded/ENP_Comments_Report.pdf
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Table 17 showing the public discourse by media outlets 

 Public discourse Total 

Yes No 

Media outlet Imvahonshya.rw 0 6 6 

Bwiza.com 1 7 8 

Ukwezi.com 3 1 4 

Igihe.com 5 1 6 

Izubarirashe.rw 0 8 8 

Umuryango.rw 0 9 9 

Kigalitoday.com 3 2 5 

Makuruki.rw 0 7 7 

Umuseke.rw 1 3 4 

Nonaha.com 0 3 3 

Total 13 47 60 

According to the above table, the media outlets published articles which did not induce the 

public to comment. The 5 media outlets (Nonaha.com, Makuruki.rw, Umuryango.rw, 

Izubarirashe.rw, and Imvahonshya.rw) scored zero in terms of public discourse.   Bwiza.com 

published only 1 out of the 8 articles inducing public comments, 3 out of 4 articles of 

Ukwezi.com, articles of Igihe.com were the mostly commented 5 out of 6 stories, 

Kigalitoday.com had 3 out of 5 stories engaging public discourse and 1 out of the 4 analysed 

article of umuseke.rw.  
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Figure 14 showing the public discourse by media outlets 

The above figure indicates blue colour for the media outlets which had engaged public discourse 

and green colour if the articles of media outlets were not at the level of inducing public 

comments. Comment section when used properly, can be a hope of democracy.
14

 

4. RECOMMENDATIONS  

Based on the findings of the present analysis, we recommend to all web based or online media 

outlets the following:  

                                                      
14

 The engaging news project: Journalist involvement in comments section (2017), recommended practices, retrieved 

from http://www.democracyfund.org/media/uploaded/ENP_Comments_Report.pdf. 

http://www.democracyfund.org/media/uploaded/ENP_Comments_Report.pdf
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 They should endeavour to enhance   news analysis and interpretation while reporting for 

better public information. Many articles that were monitored lacked substance pertaining 

to details of informative and analytical stories.  

 It is also recommended that online media organs should encourage their journalists to 

comprehensively cover stories by making sure that all stories have tangible and sufficient 

sources. A news item should be professionally comprehensive. 

 Accuracy is the heart of journalism in order to inform the public objectively and 

truthfully. In that case, media organs should uphold the principle of accuracy of the story. 

Media houses should further ensure good structure of the stories which have 5 W and H, 

clear lead, body and a kicker.  

 Separating facts from opinion. All journalists are advised to instinctively discern facts 

and opinion based articles.  

 Journalists should be encouraged and supported to publish well investigated stories.  

 The views of both men and women should be heard equally in story coverage. All media 

should promote gender and encourage mostly females to air out their ideas regarding all 

affairs of the society. Sourcing news with a gender sensitive mindset should be 

encouraged among journalists. 

 Ensure balance in news coverage.  Every journalist should interrogate him or herself if 

the news article is balanced by consulting both sides of the story.  

 Continuously develop a sense of professional journalism that avoids headline 

sensationalism.  

 It is mandatory and professionally demanding to use photos which tell the story and 

match the context. During the monitoring exercise, online media outlets complied with 

this professional value of using photos matching the content of the story.  

 Encouraging Public discourse: Media outlets have the responsibility to publish articles 

reflecting public concerns to induce comments from the wider audience.  

5. CONCLUSION 

The results of this study demonstrated how online media outlets performed, during coverage of 

presidential election 2017, to ensure their quality of news items. It was observed qualitatively 

and quantitatively that online media outlets have a long journey to go in order to enhance news 

analysis and interpretation in their reporting, presenting comprehensive coverage, and Upholding 
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the principle of Accuracy of the story. In addition media outlets should promote investigative 

enterprise by publishing well documented stories, ensuring balance in news coverage and 

inducing Public discourse. It is imperative to make sure that all journalists rigorously remain 

professional to inform the public and participate in forging socio-economic and political fate of 

the Rwandan society.        

6. MONITORING, SUPERVISION AND TECHNICAL SUPPORT TEAM  

1. Harushyamagara Theophile, Media Monitoring Agent 

2. Isugi Gloriose, Media Monitoring Agent 

3. Rwanyange Anthere, Media Monitoring Agent 

4. Maniriho Arsonval, Media Monitoring Agent 

5. Munyeshyaka Abdul,  Technical Support  

6. Sangwa Jean Pierre, Technical Support  

7. Mugisha Emmanuel, Supervisor 

 

 

 

 

 

 

 

 

7. REFERENCES  

i. Susana, S & Jesper S. (2011), Interpretive Journalism: A Review of Concepts, 

Operationalisations and Key Finding, retrieved from 

https://doi.org/10.1177/14648849114277. 
 

https://doi.org/10.1177/14648849114277


34 | P a g e  

 

ii. Gilmore G. & Robert R. (1976), Modern Newspaper Editing: San Francisco, Boyd & 

Fraser. 
 

 

iii. Deborah, P. (2006), Independent Handbook of Journalism: Bureau of International 

Information Programs U.S. Department of State http://usinfo.state.gov. 

 

iv. Jason Detrani R. (2011), Journalism theory and practice, USA: Apple Academic Press. 

 

v. Faridah I. et al. (2011), Journalists and News Sources: Implications of Professionalism in 

War Reporting, 43600. Bangi Selangor, MALAYSIA: School of Media and 

Communication Studies Faculty of Social Sciences and Humanities, Universiti 

Kebangsaan Malaysia.  

 

vi. Newswriting basics, The inverted pyramid: How to write stories so the key facts come 

first, chapter:  3, P 36, retrieved from http retrieved from 

http://highered.mheducation.com/sites/dl/free/0073526142/363043/Chapter3a.pdf.  

 

vii. Doug C. et al. (2005), Journalism Tipsheets, USA,  West Bank Project at the University 

of Colorado School of Journalism and Mass Communication , Published by the 

International Center for Journalists with support from the Center for International Private 

Enterprise, retrieved from 

https://www.icfj.org/sites/default/files/Journalism_Tipsheets.pdf. 

 

viii. Investigative Journalism Manual, (2017), Sources, retrieved from 

http://www.investigative-manual.org/en/chapters/making-a-plan/1-how-to-plan-an-

investigation/1-2-sources/. 

 

ix. Tom Rosenstein et al (2005), The Gender Gap: Women Are Still Missing as Sources for 

Journalists, Washington DC: Project for excellence in Journalism, retrieved from 

http://www.journalism.org/files/legacy/gender.pdf . 

 

x. Canadian University Press (2007), Resources: Canada. 

 

xi. The engaging news project: Journalist involvement in comments section (2017), 

recommended practices, Texas, The University of Texas,  retrieved from  

http://www.democracyfund.org/media/uploaded/ENP_Comments_Report.pdf. 

http://usinfo.state.gov/
http://highered.mheducation.com/sites/dl/free/0073526142/363043/Chapter3a.pdf
https://www.icfj.org/sites/default/files/Journalism_Tipsheets.pdf
http://www.investigative-manual.org/en/chapters/making-a-plan/1-how-to-plan-an-investigation/1-2-sources/
http://www.investigative-manual.org/en/chapters/making-a-plan/1-how-to-plan-an-investigation/1-2-sources/
http://www.journalism.org/files/legacy/gender.pdf
http://www.democracyfund.org/media/uploaded/ENP_Comments_Report.pdf


35 | P a g e  

 

xii. Stephen J. A. Ward (2008), Journalism Ethics, University of Wisconsin-Madison: Global 

Media Journal -- Canadian Edition ISSN: 1918-5901 (English). 

 

xiii. Frank E. & Andrea U. (2014), The evolution of objective and interpretative journalism in 

the Western press – Comparing six news systems since the 1960s, SWISS: Swiss 

National Science Foundation. 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

8. APPENDIX  

MEDIA CONTENT MONITORING: EXAMINING THE QUALITY OF ONLINE 

MEDIA CONTENT IN COVERING THE 2017 PRESIDENTIAL ELECTIONS” 
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A CODING BOOK 

Variables to measure the quality of online 

media news content during electoral 

campaigns   

Description  

Monitor  

 

Monitoring and Technical Support Team  

1. Harushyamagara  

2. Theophile 

3. Isugi Gloriose 

4. Rwanyange Anthere 

5. Maniriho Arsonval 

6. Munyeshyaka  Abdul 

7. Sangwa Jean Pierre 

Sample size 60 articles drawn from news content on 

elections  

Sampled Period  The sample articles for monitoring and 

analysis  are those that were published on the 

31st July -1st August, 2017  

Sampled Media outlets  

10. 

Media  outlet  

1. Imvahonshya.rw 

2. Bwiza.com 

3. Ukwezi.com 

4. Igihe.com 

5. Izubarirashe.rw 

6. Umuryango.rw 

7. Kigalitoday.com 

8. Makuruki.rw 

9. Umuseke.rw 

10. Nonaha.com 

Reproduce the headline  The title of the headline 
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News analysis and interpretation  

 

Is the news item fact based and a journalist 

presents the in-depth of views to the related 

coverage? 

1. Yes 

2. No 

Headline sensationalism  

  

Is the headline of the story sensational? 

1. Very sensational  

2. Sensational  

3. Less sensational  

4. Not sensational 

Do photo reflect the story 

 

Is the photo used in the story matching the 

content of the story? Pictures match the 

story? 

1. Yes  

2. No 

Comprehensive coverage (Analyzed by 

sources) 

 

Is the news item professionally 

comprehensive?  

1. Single sourced  

2. Double sourced  

3. Multiple  sources  

 

Story structure (Accuracy of the story) 

 

Story structure  

1. The story has 5 Ws and H, clear lead, 

body and a kicker 

2. The story has 5 Ws and H, clear lead, 

body and no kicker 

3. The story has 5 Ws and H, clear lead, 

no  body and a kicker 

4. The story has 5 Ws and H,  no clear 

lead, body and a kicker 

5. The story lacks in  5 Ws and H, clear 
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lead, body and a kicker 

Facts /opinion separation  

 

Are the facts and opinions separated in the 

news item?  

1. Yes 

2. No 

Investigative enterprise 

 

Story documentation  

1. Well documented  

2. Less documented  

3. Not documented 

Sourcing by gender (Gender is a cross 

cutting concern.)  

 

How was gender represented as sources of 

information? 

1. Female 

2. Male  

Is the news article balanced? 

 

 

If both sides of the story are consulted in the 

news item for balance? 

1. Yes  

2. No  

Public discourse  

  

Has the public commented on the story? 

1. Yes 

2. No 

 

 


