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1. INTRODUCTION 

1.1 Background and context 

The Rwanda Media Commission (RMC) is a Rwandan media self-regulatory body that has 

been set up as a result of The Media Policy that was adopted on 30th June 2012 and the 

subsequent legal and institutional reforms that followed in March 2013 within the Media 

sector.  

Article 2 the Media Law No. 02/2013 of 08/02/2013 in its article 4, provides that” The daily 

functioning of media and conduct of journalists shall be regulated by the Media Self-

Regulatory Body,” hence the monitoring of both print and broadcast media content 

(newspapers, radio programs and TV programs) in line with the code of ethics as a 

benchmark is among the duties of RMC.  

This duty is performed by the monitoring and research project of RMC for purposes of 

establishing reliable reports regarding the performance of media in general. This is done 

through data collection, data entry, data analysis and interpretation and then report. The 

RMC Broadcast Monitoring Machines are used to aid the process.  

From 14th July– to 4th August 2017, Rwanda is engaged in a Presidential Election process. 

During election period, media monitoring has proved to be an important tool to evaluate 

professionalism in media coverage of election. 

It is in this regard that RMC monitored the sampled morning Radio talk shows on five 

identified radio stations focusing on elections related content that was aired in the period 

of 13th, 14th and 20th July, 2017. 

 

Therefore, this weekly report serves to give details on: 

 Prominence given to election related topics in the talk shows; 

 Discourse on presidential candidates’ agendas and manifestos; 

 Developmental related issues discussed in the talk shows that reflecting to public 
interests in EDPRS II; 

 And if the talk shows gave priority to educate voters on election process. 
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1.2  Objectives 

The objective is to measure how media is engaged in facilitating a free, fair and democratic 

election process as a key role and duty of the media to the candidates, the public, and to 

the nation.    

1.3 Variables measured 

1. Prominence given to elections topics in talk shows by Radio outlets; 
2. Focus of issues discussed; 
3. Discourse on presidential candidates’ manifestos and agendas; 
4. Voters’ education on election process. 

1.4 The units of analysis: 

To measure the prominence given to election, the units of analysis were either “yes or no” 

following the listening the content monitored. 

I measuring weather the content of the talk shows discussed issues of public interest the 

following issues were highlighted guided by the EDPRS II: 

 Poverty issues  

 Economic issues  

 Rural development issues  

 Productivity and youth employment  

 Accountable governance  

 Other fundamental issues 
Finally, to measure if the talk shows educated the voters and discussed candidates’ agenda and 

manifestos, answering by “yes or no”. 

 

2. METHODOLOGY 

2.1 Scope and sampling 

This study focused on Radio Talk shows aired during the period of one (1) week starting 

from 13th -20th July 2017. It was done by extracting talk shows from the following sampled 

broadcasting media houses; 

1. Flash FM Radio 

2. Isango Star 

3. Radio Rwanda 
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4. Radio 1 

5. City radio  

The sampled talk shows and media platforms identified for monitoring was purposive guided by 

the periodicity and consistence of their morning talk shows in discussing issues and events of public 

concern, and public engagement and participation instituted by calls-in in those talk shows through 

the airwaves of the above identified radio stations. 

The sampled talk shows were: 

1. Ikaze munyarwanda 
2. Biravugwa  
3. Bwakeye bute  
4. Rirarashe 
5. Umunsi ukeye   

 

2.2 Data Processing and analysis 

Media content analysis was used to analyse the content data gathered and collected from 

the RMC broadcast monitoring machines. For the purpose of data processing, a specific 

data entry template was designed using Statistical Package for Social Sciences (SPSS). After 

data cleaning by the monitors, graphs and/or tables were generated on the basis of the 

tabulation plan, and the analysis therefore followed.   

As far as qualitative data is concerned, the monitors used content analysis method to 

analyse data. A total number of 5 talk shows were monitored on 5 Radio stations. Talk 

shows monitored were aired during the period from 13th -20th July 2017.  

3. PRESENTATION OF FINDINGS 
 

This section of the report is all about presenting research findings and analysis.  

In the case of the present report on analysis of Radio talk shows during Presidential 

Election, the data which have been collected were coded using tables and graphs. The 

results were then analysed using percentages basing on the RMC Monitors’ gatherings. 

Data and results obtained are in line with the objectives of the study. 

3.1  Prominence given to election  

For an election to be successful and democratic, voters must understand their rights and 

responsibilities, and must be sufficiently knowledgeable and well informed to cast ballots 

that are legally valid and to participate meaningfully in the voting process. Thus, if the 
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media give much coverage to election, they comply with election prominence in the 

interest of the common man to make an informed decision. 

Therefore, the sampled talk shows of radio stations discussed election related topics at a 

percentage of 86.7% as demonstrated in the Table 1 below. The results reveal that out of 15 

monitored content, 13 focused on election, while only two failed to talk about elections 

related topics and issues in entire period of 13th, 14th, and 20th July, 2017. 

Table 1. Frequency of monitoring election in sampled radio talk shows 

As mentioned above in statistical numbers, the private radios of Isango Star and City radio which 

scored 13.3% were unable to mention election during the period of monitoring. The public media 

Outlet-Radio Rwanda, and the two private media Outlets-Radio one and Flash FM talked about 

election matter in each of their monitored content as shown by the graphs 1 below, which represent 

86.7%. 

Figure 1. Prominence given to election by sampled Radio stations 

 

In order to uphold the responsibility of informing the voters and enhance   democracy in election 

process   and considering the power of radio in the society, this report recommends that 
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broadcasters should endeavour to give quality time to elections coverage in their respective talk’s 

shows. The report also acknowledges that most radio stations are relatively giving prominence to 

election process.   For those Radio stations which did not mention election in their talk shows, it is 

suggested to do so because without media, the democratic election is impossible. 

3.2 Issues discussed 

In the process of assessing the issues of public interest discussed in the gathered content of the talk 

shows following the guidance of EDPRS II, economic issues were discussed at a rate of 6.7% whereas 

issues relating to accountable governance were at a rate of 13.3%. 

Issues that were mostly presented in the talk shows at a rate of 80% were about other fundamental 

issues in general.   

Issues like poverty, rural development, productivity and youth employment, were not discussed by 

any media as shown in the following Table 2.  

Table 2. Frequency of major issues discussed by sampled radio stations 

 
 

The monitors also observed that only Isango Star and Flash FM radio station were able to discuss 

issues of accountable governance. It was further observed that only Isango Star radio station’s 

program of “Biravugwa” discusses the issues relating to the economy in their content as illustrated 

in figure 2 bellow.  

Therefore, the results show that media were unable to diversify information that it provides to the 

public especially in the area of interest for development purposes. 
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Figure 2: Frequency of issues discussed in talk shows in sampled radio stations. 

  

3.3 Voters’ education 

The goal of voter education is to make information available and accessible to all constituents. 

Radio talk shows enlightening citizens are vital in providing information to them. Broadcasters 

should carry voter information under different formats, and at times when they can reach the 

widest audience. These programmes should provide voters with clear understandable and unbiased 

information on: 

 Voters lists: how and where to register, how to check the list, how to file a complaint; 

 Nature of election that may be local, presidential, parliamentary; 

 The type of election system; 

 Voting procedures, and where to vote; 

 Basic rights and duties: secrecy of the vote, provisions related to proxy or family 
voting. 

Therefore, analysing this variable of voter education, findings showed that the majority of sampled 

talk shows on radio stations have chosen the topics that educate voters at the frequency of 93.3%. 

However, only on one occasion a sampled talk show didn’t discuss topics that educate voters which 

represents 6.7% as illustrated in Table 3. 
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Table 3. Frequency of talk shows that educated voters 

 

 
 

 

 
 

 

 

Voters have the right to be informed on political alternatives in order to make an informed choice. 

Responsible media should provide politicians and parties not only with coverage, but a forum for 

debate. Freedom of communication in respect of political discussion and public affairs, are 

indispensable to the accountability of political representatives and officials. 

Among the 5 monitored radio stations, only Isango Star failed once to produce topics in one talk 

show that educated voters shown in Figure 3 below. 

Figure 3. Chart that show how sampled radio stations educated voters. 
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3.4 Discourse on candidates’ agendas and manifestos  

During election periods the media is an essential element of the democratic system, and has many 

responsibilities including the covering of political facts and events in the most objective, impartial 

and open way. There is also a responsibility for promoting a variety of views, opinions, in addition 

to reporting the news.  

Candidates should therefore be given equal access to media especially public media, in order to 

present their agendas and manifestos for the rational choice vis-à-vis the voters.  

It is in this regard, the present report collected data regarding how candidates were given 

discourse on the candidates’ agendas and manifestos in the sampled radio talk show. 

Table 4. Frequency on discourse of candidates’ agenda and manifestos 

 
The table above shows that out of the 15 gathered talk shows, 10 gave discussed the agenda and 

manifesto of the presidential candidates at a rate of 66.7%. 

The figure 4 bellow indicates the frequency of the sampled radio talk shows in discussing 

presidential candidates’ agenda and manifesto.    

Figure 4. Frequency on discourse of candidates' agenda and manifestos.  
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Given the period of analysis sampled and the findings above, it is evident that manifestos and 

agenda of presidential candidates were given due attention by the media.   

4. CONCLUSION 
 

The overall results indicate that the talk shows performed the duty to fully and accurately inform 

and educate the public and specifically the electorate on the elections related information to enable 

them make informed decision. They however underperformed on providing due attention in there 

talk shows on central issues of public interest such poverty, youth employment, and rural 

development as highlighted in the EDPRS II as key concerns that the public would be interested in 

hearing from the presidential candidates. This may however be analysed as not being a problem 

given the fact that these issues may have received special coverage in other specific programs such 

as newscasts and live debates especially by the public broadcaster. 

The findings also reveal that candidates’ agendas and manifestos were discussed and this is an 

indication that the media impartially focused on news related to candidates and elections to enable 

the public to be informed about agenda and manifesto.  

 Conclusively, RMC advises journalists and media houses to continue performing intensively but 

also professionally in order to serve Rwandans in exercising their civil and political rights on the 

eve of presidential elections on 4th August, 2017.   

 

Annex 1: Coding Book  
CONTENT MONITORING AND ANALYSIS OF REGULAR TALKSHOWS DISCUSSING ON 

PRESIDENTIAL ELECTIONS OF AUGUST, 2017 

A CODING BOOK 

 

Variables to measure how objective the regular talk 
shows discussed on the presidential elections. 

Description  

Monitor  

 
1. Harushyamagara Theophile 

2. Isugi Gloriose 

3. Ndayambaje Richard (to be 

replaced) 

4. Maniriho Arsonval 

Sampled_Talks_Shows 
The purposively sampled talk shows   is guided by their 
regularity in discussing current topics and issues of 
public interests on daily basis. 

The sampled talk show for the analysis are the 
following 

1. Biravugwa 

2. Umunsi ukeye 

3. Ikaze Munyarwanda  

4. Bwakeye Bute 
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5. Rirarashe 
 

Date What is the date of the talk show monitored? 
(eg: 13-07-2017, 14-07-2017, 20-07-2017) 
 

Time_Of_Talks_Show 

 
What was the time of airing the talk show? 

1. Morning  

2. Evening 
Prominence_Of_Election_Topics 
 

Is the subject of elections given a major focus in the 
discussion?  

1. Yes 

2. No 
Focus_Of_Issues_Discussed 

 
Is one of the following public issues of interest 
featuring in the discussions? 

 

1. Poverty issues 

2. Economic issues 

3. Rural development issues 

4. Productivity and youth employment  

5. Accountable governance  

6. Oher fundamental issues 
Talk_Show__that_Educates_Voters 

  

Are the talk shows educating voters? 

1. Yes 

2. No 
Discourse_on_Candidates_Agendas_and_Manifestos 

 
Did candidate manifesto/s feature in the talk show? 

1. Yes 

2. No 
Comments   

 

Annex 2: List of Monitors and supervisor  
1. Harushyamagara Théophile, Monitoring Agent  
2. Isugi Gloriose, Monitoring Agent, 
3. Maniriho Emmy Arsonval, Monitoring Agent, 
4. Mugisha Emmanuel, Supervisor. 

 

 

 


